
VCQ

To serve your Journalism and Communication Faculty . . .

Visual Communication Quarterly is the official publication of the Visual 
Communication Division of the Association for Education in Journalism and 
Mass Communication.

V C Q publishes re s e a rch, commentary, book reviews and an annotated biblio-
graphy of visual source materials to support university faculty who teach and 
research in the area of visual journalism and communication. Research articles 
are refereed by an outstanding panel of national jurors. The journal is in its eighth
year of publication.

Recent research articles have included:
• Where Do You Draw the LIne? A Study of Readers’ Understanding of Truth in

Digital Documentary Photographs
• Culture and Gender as Factors In Photojournalism Gatekeeping
• LIFE Goes to World War II: A Comparison of Photo Histories from Two U.S. Eras
• The Impact of Slow Motion Video on Viewer Evaluations of Television News Stories
• Sexualized Imagery as Power in Advertising Images: The Development of Self

Efficacy in Young Women

We are making a special offer to university and departmental libraries. Ordered
separately, each volume of Visual Communication Quarterly costs $30. A complete
set of all five volumes costs $120, for a savings of $30. Prices include shipping 
and handling.

To order, please see the back of this flyer.
The volumes currently available are:
• Volume 3 (1996)
• Volume 4 (1997)
• Volume 5 (1998)
• Volume 6 (1999)
• Volume 7 (2000)

Vi s u a l
Commu nic a t i o n

Qu a r t e r l y
a journal of re s e a rch, theory, and
practical criticism within all are a s
of visual communication

A second offering of bound volumes of VCQ
will be available in the future .
• Volume 1 (1994)
• Volume 2 (1995)

For information: sales@nppa.org



VCQN a m e

Mailing Addre s s

C i t y / S t a t e / Z i p

Phone: Are a / O ffice number

Address orders to:

The Photo Shop
National Press Photographers Assn.
3200 Croasdaile, Suite 306
D u rham, NC  27705

Information for order:

______________________________________

______________________________________

______________________________________

______________________________________

______________________________________

Volume 3
• Questioning the Power of Color
by Sheree Josephson

• Playing Politics: Mythical Portraiture 
in Presidential Campaign Film
by Joanne Morre a l e

• On a Mission
by Dianne Hagaman

• An Exploration: The Construction of
Claims in Visual Arg u m e n t a t i o n
by Gail J. Chryslee, Sonja K. Foss 
and Arthur L. Ranney

• Blood, Body Bags and Te a r s
by Claudette Guzan Artwick

• Effects of Defamatory Headlines 
on Photographs
by Mark E. Dore m u s

• The Influence of Statistical Graphics 
on Newspaper Reader Recall
by Jeff rey L. Griffin 
and Robert L. Stevenson

• Front Pages of Non-Daily Newspapers
by Ken Smith

• Why We Should Distrust Memories 
of TV N e w s
by Tom Grimes

Volume 4
• From the Ridiculous to the Sublime:
S t e reotypes of Photojournalists 
in the Movies
by Earle Bridger

• A Picture’s Worth 8,500,000 People:
American News Pictures As Symbols 
of China
by David D. Perlmutter

• The Designers’ Toolbox: Newsro o m
Experience and Ideal Characteristics 
of Newspaper Designers
by Wayne Wanta and Lauren Danner

• How I Do a Design Critique
by Kristin Hertzog

• A TV Camera in Vietnam: Dave Hamer’s
Early Coverage of the Wa r
by Michael D. Shere r

• The Data Forest: Tree Forms as Inform a-
tional Graphics
by Leonard Rifas

• Seeing the Platypus: The Future Is 
Still and Motion
by Dirck Halstead

• Do Newspaper Graphics Have 
Two Dimensions?
by Gerald Stone and Patti Hall

• The Sex Industry From A Woman’s 
Point of Vi e w
by Ken Kobré

Volume 5
• Close-ups of the President: Photo-
j o u rnalistic Distance from 1945 to 1974
by Lawrence Mullen

• Describing Multimedia: The Use of Spatial
Metaphors and Multimedia Design
by Jean Tr u m b o

• Kent Kobersteen: The New Director of
Photography at National Geographic
Interview by Pete Souza

• The Faithful Documentor: Pretty Picture s
and the Dilemma of Tr u t h
by George Bagley

• Visual Truth: The Role of Photojournalism 
in Mediating Reality
by Julianne H. Newton

• Cameras in Courtrooms: State Supre m e
Court Justices’A t t i t u d e s
by F. Dennis Hale

• The Social Landscape: A P h o t o j o u rn a l i s m
P rofessor’s Pro j e c t
by Gerald John Davey

Volume 6
• Sexualized Imagery as Power in Adver-
tising: The Development of Self Efficacy 
in Young Wo m e n
by Cecelia Baldwin

• Afterthoughts on the Truth Strategy 
in Rothstein’s S k u l l P h o t o g r a p h
by Edgar Shaohua Huang

• The Role of Screen Size in Vi e w e r
Experiences of Media Content
by Maria Elizabeth Grabe, 
Matthew Lombard, Robert D. Reich, 
Cheryl Campanella Bracken, 
and Theresa Bolmarcich Ditton

• Routine News: The Power of the
O rganization in Visual Journ a l i s m
by Wilson Lowre y

• Like a Shooting Star: Catherine Leroy 
in Vi e t n a m
by C. Zoe Smith

• The Illustrated American: “A revelation 
of the here t o f o re untried possibilities 
of pictorial literature ”
by Christopher R. Harris

Volume 7
• Marc Riboud in North VIetnam: 
Seeing the war from the other side
by Claude H. Cookman

• LIFE Goes to World War II: A Comparison
of Two Photo Histories from Two U.S. Eras
by Patsy Wa t k i n s

• Culture and Gender as Factors 
in Photojournalism Gatekeeping
by Kimberly Bissell

• The Impact of Slow Motion Video on
Viewer Evaluations of Television News Stories
by Brooke Barnett 
and Maria Elizabeth Grabe

• Fixing Stereotypes in News Photos: 
A Synergistic Approach with the 
Los Angeles Ti m e s
by Shelly Rodgers and Esther Thorson

• W h e re Do You Draw the Line? A Study 
of Readers’ Understanding of Truth 
in Digital Documentary Photographs
by Edgar Shaghua Huang

• Imperial Imaginary: Photography and
the Invention of the British Raj in India
by Shakuntala Raq
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C a rd Number E x p i re s

S i g n a t u re of Card Holder

THIS OFFER is being made by—
• The Visual Communication Division of the Association for Education and Mass Communication (AEJMC) 
a n d ,
• The National Press Photographers Association (NPPA ) .

TO ORDER volumes of Visual Communication Quarterly for your university or departmental library, 
or for your personal collection, please follow these dire c t i o n s :

TO INDICAT E your order of individual volumes or the set of three, please check the appropriate box 
for each selection.

❏ Volume 3 (1996) $30 ❏ Volume 6 (1999) $30
❏ Volume 4 (1997) $30 ❏ Volume 7 (2000) $30
❏ Volume 5 (1998) $30
❏ The set of five volumes (Vol.3, Vol. 4, Vol.5, Vol. 6, Vol. 7)—$120 (a $30 savings)

$________ Please indicate the total cost of your ord e r. Shipping and handling a re included in the cost.

a journal of re s e a rch, theory, and practical criticism within all areas of visual communication

Please indicate method of payment:

❏ C h e c k
Payable to National Press Photographers Association (NPPA )

❏ C redit Card
❏ American Expre s s
❏ D i n e r s
❏ Vi s a
❏ M a s t e rc a rd

Telephone charg e - c a rd orders to: (919) 383-7246, 9am to 5pm Eastern .

❏ P u rchase Order (P.O. option is for colleges and universities o n l y.)
Telephone P.O. number to: (9 19) 383-7246; or Fax to: (9 19) 383-7261.


